Ch. 6 Public Opinion
focus group

political socialization (process) – agents (family, educational institutions, religious institutions, voluntary organizations, media)

political culture (community)

political ideology (role of government) – liberal, conservative, populist, libertarian
political engagement (interest) – efficacy* (Ch. 6 & 7).
political affiliation – party identification/registration (mandatory)

political participation (voting and other activities)
public opinion – polls (types:  exit, benchmark, straw, push, tracking); (dimensions:   salience, intensity, stability, direction); (techniques:  sample, population, random sampling, systemic sampling, sampling error)
political efficacy

factors of diversity – race/ethnicity, gender, geography, age, religious affiliation, sexual orientation, education, occupation, income, wealth, social economic status (s.e.s.)

Ch. 7 Political Participation
free rider

rational actor theory

buycotting

attributes of political activity (p. 152) – VOTING = free, fair, frequent; mandatory - individual registration; PARTY, CANDIDATE, ISSUE
3 characteristics of political participation – time, money, skill
3 ingredients for involvement – resources, interest, mobilization

Ch. 8 Interest Groups (FACTIONS)

interest groups – influence (legislative - make/Congress, executive - enforce/President, executive agencies- implement/Bureaucracy; cannot lobby judicial- interpret/Judges as easily)

types – business($), trade, nonprofit/citizen, professional, institutions, unions, governments, other (p. 181)

why join?  material, solidary, and purposive incentives

revolving door (government employee and interest group member)

iron triangle ( Congressional committees, interest groups, executive agency/bureaucrats)

tactics:  lobbying, financing campaigns ($ contributions), assessing the courts (expert information), grassroots mobilization (#), coalition formation, protests

Ch. 9 Political Parties (FACTIONS) - *other democracies
political parties – power 

two-party system – Democrat, Republican (*multiparty)
single member district (SMD) plurality – most votes (not always more than half); directly 

elected; Duverger’s law 

*proportional representation 

candidate-centered (*responsible-party)
electoral college – ~winner-take-all (majority, more than half) (~Maine and Nebraska);
 270/538; PRESIDENT/VP; indirectly elected; NV = 5 (# members in Congress= 
2Senators+3Representatives)
“weak” third/minor parties – problems:  financing, lasting impacts, getting candidates on ballot

party organization – National Committee (every 4 years/Presidential; nominee & platform), 


Congressional and Senatorial Campaign Committee, State Committee, Local Government 


Committee, Precinct Committee (p. 209)

types of elections:  *General (elect office holders; 1st Tuesday after 1st Monday in NOV.), 


Primary (candidates/nominees), Special (as needed)
primary elections – open(all registered), closed (only those registered with party), 


blanket(outlawed)

voter options – party, candidate, issue
patronage

civil service

Ch. 10 Media

Mass media – television, radio, newspaper, magazines, internet

narrowcasting

Media source news today = television

Internet becoming increasingly important as source
Fairness Doctrine – abolished by FCC

FCC – regulate airwaves 

Major media outlets – privately owned (with limits)
